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ALL RADIO LISTENING CHARTS

1. All Radio Listening including share via platform

2. All Digital Radio listening

3. BBC Radio / Commercial Radio — weekly reach and share
4. BBC Radio / Commercial Radio — platform share

5. DAB set ownership

6. Listening to radio via a mobile phone and/or tablet

Source RAJAR / Ipsos MORI / RSMB
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Q4 2014 Q3 2015 Q4 2015

*Inevitably, there is a certain amount of unspecified listening because either the respondent is unsure, or it is not always possible for them to know whether the station to which they are
listening is being broadcast on analogue or digital, or via which platform. Every effort is made by RAJAR to ensure the instructions given to both interviewers and respondents elicit the
highest possible volume of specified analogue/digital stations and platforms.

Source RAJAR / Ipsos MORI / RSMB
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* Inevitably, there is a certain amount of unspecified listening because either the respondent is unsure, or it is not always possible for them to know whether the station to which they

are listening is being broadcast on analogue or digital, or via which platform. Every effort is made by RAJAR to ensure the instructions given to both interviewers and respondents
elicit the highest possible volume of specified analogue/digital stations and platforms.

Source RAJAR / Ipsos MORI / RSMB
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*this data is now derived from an alternative methodology as of Q3 2015 Source RAJAR / Ipsos MORI / RSMB



